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ABSTRACT 

 This feasibility study examines the viability of Barakong Bektal Café, a start-up food 

truck café offering a distinctive blend of coffee-based alcoholic beverages and freshly prepared 

Potato-Malunggay Croquettes. In terms of Product, the café highlights a unique fusion of 

Filipino-inspired flavors and modern beverage trends, providing customers with an innovative 

sip-and-snack experience. Its signature liquor-infused coffee and ulam-style croquettes create 

a refreshing alternative to typical café offerings, appealing to consumers who enjoy creative, 

flavorful and convenient food options. 

 Insights gathered from respondents show strong acceptance of the café’s Price 

strategy. Customers expressed willingness to purchase the signature beverages and 

croquettes at the proposed price levels, particularly when offered in bundles, discounts, or 
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promotional deals. The pricing approach effectively balances quality and affordability, making 

the products accessible to students, young professionals, and young adults who seek value-

driven café options without compromising taste or experience. 

 With regard to Place, the food truck setup enhances mobility and convenience, 

allowing the café to strategically operate in high-traffic areas within Nasugbu. Respondents 

favored the idea of a mobile café that provides quick service, late operating hours, and easy 

access for customers on the go. For Promotion, social media visibility, student-friendly promos, 

and a creative brand identity play key roles in attracting interest. Feedback indicated strong 

enthusiasm for the café’s concept, particularly its combination of local flavors, specialty drinks, 

and modern presentation. 

 These findings indicate that Barakong Bektal Café demonstrates strong potential for 

market acceptance, financial viability, and long-term growth within Nasugbu, Batangas, 

supported by a well-aligned Product, Price, Place, and Promotion strategy. 
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